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voglio una casa di qualita... sartoriale

trentamila metri quadrati di proposte su misura per 'outdoor e 'indoor

a sempre Ivano Gardening ¢ un pioniere nel-

la ricerca di nuovi stili e tendenze nel settore
dell’arredamento, sia da interni che da esterni. La
filosofia dell’azienda ¢ quella del ‘su misura, offren-
do al cliente soluzioni personalizzate, cucite addos-
s0, come un abito sartoriale che calza a pennello.
A questo proposito val la pena ricordare che ogni
tipo di arredo deve coordinarsi, nelle forme e nei
colori, con la location nella quale viene inserito:
ciascun progetto, oltre ad essere unico e irripetibile,
non sara solo un semplice decoro della nostra casa
ma lo specchio di un modo di essere. «Il colore ¢
un elemento prettamente soggettivo... sensibilita,
personalitd e gusto creano le piti disparate moda-
litd di porsi di fronte al concetto abitativo», spiega
Deborah Francesconi, una delle titolari della storica
azienda fondata piti di quarant’anni fa dai genitori
Ivano ed Angela. «ll verde per le case di campagna
puo essere considerato il colore dell'esistenza e della
vita», aggiunge. «Per coloro che amano queste to-
nalith proponiamo, ad esempio, l'utilizzo del ferro
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battuto, tavoli con mosaici, divani e poltrone con
cuscineria verde e avorio di Maria Flora, idrorepel-
lente e anti muffa — soluzione che ¢ garanzia di du-
rata per 'outdoor — oppure eleganti salotti in teak
Royal Botania in cui il verde esprime le energie po-
sitive della vita».

Ma non c’¢ solo il verde. Con i suoi trentamila metri
quadrati di spazi espositivi Ivano Gardening offre
un’infinita possibilita di scelte cromatiche e sugge-
risce anche il bianco — che istintivamente rimanda
a purezza e candore — sia per le abitazioni contem-
poranee che per quelle al mare; oppure il raffinato
grigio perla o il tortora, colori dell’estate 2014, per
chi ama sobrieta ed essenzialitd. Solo alcuni dei co-
lori in cui ¢ declinata la collezione di arredi firmata
Ivano Gardening, un’esclusiva linea che 'azienda ha
sviluppato mettendo a frutto la propria esperienza
e il proprio gusto, ricca di soluzioni, realizzata in
materiali ad alte prestazioni, originale, bella, ideale
per le ville versiliesi.

Ivano Gardening ¢ anche servizio ‘chiavi in mano’,

con architetti, paesaggisti, geometri, tappezzieri,
fabbri e falegnami in grado di dar forma a qualsiasi
sogno abitativo.

Parlando di tessuti, la gamma ¢ vastissima, spazian-
do dai tendaggi Sun Umbrella — una particolare
stoffa progettata per I'esterno — ai dry feel per le im-
barcazioni, al damascato per outdoor di Maria Flora
e al lino di Rubelli.

Altro fiore all'occhiello dell’azienda sono i brand
dedicati interamente alla nautica, dall’arredo delle
imbarcazioni ai teli personalizzati in pregiata spugna
da seicento grammi che mantiene nel tempo taglio
e dimensioni.

Infine da Ivano Gardening non mancano le ultimis-
sime tendenze dell’'estate: dai barbecue Dolcevita e
Weber a O.N.E., di Poggesi, ombrellone a palo la-
terale disponibile in quaranta colorazioni; da marchi
prestigiosi come Dolfi ¢ Vandom, per un’ambienta-
zione classica e sofisticata rivisitata in chiave contem-
poranea, all'inimitabile teak birmano di Heritage e

alle proposte d’arredo olfattivo Dr. Vranjes. (C.C.)



TAILOR-MADE QUALITY FOR THE HOME
30,000 M* OF MADE-TO-MEASURE IDEAS FOR OUT-
DOOR AND INDOOR LIVING

Ivano Gardening has always been a pioneer in style
and trend research in the interior and exterior home
furnishings sector. The company’s “made-to-measure”
philosophy offers custom solutions for clients: fur-
nishings that fit the home as well as a bespoke suit
fits the body. In this connection, it is worthwhile
remembering that our home furnishings must be
attuned — both in form and color — to their overall

setting; this means that each project, besides being
unique and unrepeatable, is much more than simple
home decor — it is, in fact, the mirror in which we see
ourselves. “Color is a purely and typically subjective
element . . . sensibilities, personality, and taste go to
creating the most disparate approaches to the concept
of ‘habitation’,” explains Deborah Francesconi, one of
the owners of the historic company, founded more
than forty years ago by her parents Ivano and Angela.
“For a country home, green may be seen as the color
of existence, of life,” she adds. “For those in love with
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this hue, we suggest, for example, using wrought
iron, tables set with mosaics, sofas and armchairs
with cushions in green-and-ivory Maria Flora fabrics,
treated to repel water and resist mold — guarantees of
durability for outdoor furnishings — or the fine furni-
ture for outdoor living by Royal Botania, in teak and
green textiles that express positive life energies.”

But “green” isnt always green. With its thirty thou-
sand square meter display floor, Ivano Gardening of-
fers an infinity of color choices, and suggests white
— instinctively perceived as pure and uncomplicated —
for contemporary homes and seaside abodes alike; or
refined pearl grey or dove, the summer 2014 color, for
clients seeking a sober, essential look. These are only
a few of the colors donned by Ivano Gardening’s own
line of exclusive furnishings, which embodies the best
of the company’s experience and finely-honed style
sense. A collection abounding in ideas, built of high-
performance, beautiful materials, ideal for Versilia’s
superb villas.

Ivano Gardening is also “turnkey” service: a full com-
plement of architects, landscapers, surveyors, uphol-
sterers, smiths, carpenters — and more — always ready
to give form to any “living” dream.

The range of fabrics is as vast as the palette: from the
Sun Umbrella awning cloth — engineered especially
for the outdoors — to dry-feel materials for yacht
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furnishings, outdoor damasks by Maria Flora, and
Rubelli’s linens.

Other feathers in the company cap are the brands
which produce exclusively for the nautical sector:
from yacht interiors to customized deck towels in un-
deformable, unshrinkable 600-gram terry.

And finally, Ivano Gardening is always on top of sum-
mer trends: this year, the Dolcevita and Weber bar-
becues and O.N.E., Poggesi’s side-arm canopy, avail-
able in forty different colors; such prestigious brands
as Dolfi and Vandom, for classical, sophisticated
decors revisited in a contemporary key; the inimita-
ble Burmese teak pieces by Heritage; and Dr. Vranjes’
“olfactive decorating” ideas.
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XO4Y UMETb AOM....MHAMBUAYAABHOI'O
ITOIINBA

TPI/IAHAT}) TBICAY KBAAPATHBIX METPOB ITPEA-
AOXXEHUH IO HHAUBUAYAABHBIM 3AINPOCAM
KAK AAS HAPY)KHOTO, TAK BHYTPEHHEI'O AHU-
3AMHA AOMA

C camoro Havaa xommanust “Ivano Gardening” siBasi-
er cof0il GUrypy MepBOOTKPHIBATEAS B IIOMCKE HOBBIX
CTHACH U TCHACHLMIT B MUpE YOPAHCTBA XKHMAOTO TPO-
CTPAHCTBA KAK BHYTPH, TAK U C HAPYXHOMH €ro YacTH.
Duaocodueii cBoeit pabOTHI KOAACKTHB CYMTACT BbIPa-
KEHHE “TI0A 3aKa3, MPEAAArast KAHEHTY IIePCOHAAM3H-
POBAHHbIC PEIICHHSI, TOAOOGPAHHBIC IIOA MEPKY, CAOBHO
B aTeAbe XOpoluero noprHoro. CTOUT yIOMSHYTS, 4TO
A0 THII YOPAHCTBA AOMA AOAKCH TAPMOHHMPOBATH
(l)opMoﬁ U IBETOM CO CPEAOH, B KOTOPOH HAXOAMTCA
CaM AOM: KaXKABIH TIPOCKT, KPOME CBOCHT YHHKAABHOCTH
¥ HCIIOBTOPUMOCTH, He OYACT IIPEACTaBASTH COOOI Bee-
IO AUILIIb IPOCTOI ACKOP HAIIETO XHUABSL. ITO Oyaet 3ep-
KaABHOE OTPAXKEHHE HAILIETo Crrocoba CylIecTBOBAHML.
“LlBer mpeacraBasier co6oli MHCTO CYOBEKTHBHBIIA dA¢-
MEHT......4yBCTBUTCABHOCTb, HHAMBHAYAABHOCTD U BKYC
IO3BOASIIOT AOCTHYb CaMbIX PasHOOOPasHBIX Croco6oB
IIOHHMAHHUA JKHAOTO MPOCTPAHCTBA, ACAHTCA C HAMH
couM MHeHHeM AcGopa OparieckoHy, oAHa 13 BAaae-
AWML HCTOPUYECKOH KOMITAHUH, OCHOBAHHOI 6oAce, eM
COPOK ACT Hasap eé poanTeasamu MBano n AHAXeAOIL.
“3eAeHBIi LIBET AAS AOMOB, CTOSIIMX B CEABCKOM MECT-
HOCTH, MOXET IIPHOOPECTH 3HAUCHHE LIBETA XKUSHU, AO-
6aBasteT OHA. “AAS TeX, KTO AIOOHT TaKHe OTTEHKH, MBI
IIpeAAAraeM, HAIIPHMEP, HCIIOAB3OBAHHE KOBAHOTO JKe-
A€33, CTOABI C MO3AHKOH, AMBAHBI H KPECAA, TAC BOAO-
OTTaAKHMBAIOLUE MOAYIIKH OT Operpa Maria Flora nme-
JOT 3€AEHBII LIBET ¥ OTTEHOK CAOHOBOI KOCTH, - 3TO Ia-
PAHTHSL AAMTEABHOTO PEIICHUS AAS AU3AITHA HAPYXKHO-
IO IIPOCTPAHCTBA BOKPYT AOM4, B TO BPEMI KAK AAS dA¢-

TaHTHOH TOCTHHOM NOAOHACT MeGeab u3 tuka Royal
Botania, rae 3eACHBII LIBET 3apsDKaCT TO3UTHBHOM dHEp-
THel KU3HK .

Ha cBoux TpuALaTH THICSHAX KBAAPATHBIX METPOB 3KC-
no3uLMoHHOTo npoctparctsa “Ivano Gardening” mpea-
AaraeT GeCKOHEUHBII ACCOPTUMEHT BbIOOPa, TAC He 3a0bIT
11 6eABLIT LBET, KOTOPBIIT MHCTHHKTUBHO ACCOLUMPYETCS]
Y HAC C YUCTOTON U HEBUHHOCTBIO, IIOAXOASLMI KaK AAS
JKHABSI COBPEMCHHBIX AUHHI, TAK M AAS AOMOB, CTOSIIIX
B 6ansoctn or Mopsi. He MeHee nnTepece nabickaHHbIi
HIOAHC CEPOTO JKEMUyra HAH OACAHO-KOPUMHEBDLI L{BET
C CEPBIM OTTEHKOM, - MOAHBIE TEHACHINH 2014 roaa,
KOTOpBIC OAOHAYT AIOOUTEASM CACP)KAHHBIX AHHHMIL.
3ACC}> HCPC‘II/ICACHI)I TOABKO AHMIIIb HECKOABKO U3 IIBC-
TOB, B KOTOPbIX IIPEACTABACHA KOAACKLIHS MEOAHPOB-
K KOMITAHUH, SBASIOLIASCS MX SKCKAIO3HBHBIM IIPOCK-
TOM — PE3YABTATOM COOCTBEHHOTO OIIBITA H IIEPCOHAAD-
HOTO BKyca. Me6eAb KOAACKIIMH, BBITOAHCHHAS M3 MaTe-
pHaA2 OTMCHHOIO Ka4eCTBa, 60raTa peleHUsMH, I0ITO-
My OHa MACAABHO IIOAXOAUT AASL yOPaHCTBA IPEKPACHBIX
BHAA 30HBI Bepenabu.

Kpome Toro, xommannst “Ivano Gardening” oxaseisa-
€T YCAYTH “TIOA KAKY C IPHBACYCHHEM K IIPOCKTAM ap-
XUTEKTOPOB, CIICLUAAHCTOB [0 AAHAIIA(TY, TEXHUKOB-
ICOACSUCTOB, KYSHELIOB U CTOASIPOB, CIIOCOOHBIX CACAATH
PEaABHOCTBIO AI0OYIO “JKHMAYIO” MEUTY 32KA34HKA.
ToBOpsI O TKAHSX, HEAB3SL HE YIOMSHYTb O LITOPAX Map-
ki Sun Umbrella, BbimoanenHsix 13 0co6oii Tkanu, mpo-
AYMAHHOII AASL HCIIOAB3OBAHHSI CHAPYXKH AOMAIIHHX
cren. Kpome Toro, “Ivano Gardening” mpeaaaraer us-
Aeanst 1 ocoboro nenonoanyperana Dryfeel” aast pas-
AWMHOTO BHAA IIAABCPCACTB, KAMYATOll TKaHH OpeHAR
Maria Flora A HapyxHOTO AMBaiiHa, 2 TAKKE ABHA Map-
xu Rubelli oas1 BHyTpennero ybpanctsa.

Apyroit CHABHOH CTOPOHOH KOMIIAHHH SBASIOTCS
OPCHABI, TOAHOCTBIO TOCBSILICHHBIC MUPY MOPEXOA-
CTBa, HAYMHAs OT IIPCAMCTOB YOPaHCTBA M 3aKAHYU-
Basda HCPCOHaAI/IfiI/IPOBaHHbIMPI 63,HHI>IMI/I IIOAOTEHILIA-
MU, BBIIOAHCHHBIMH U3 LICHHOI MaXpOBOH, LIECTH-
COTIPAMMOBOH TKaHHU, KOTOPAsk COXPAHSET HA IPOTs-
KCHUH AAUTCABHOTO BPEMCHH CBOH IICPBOHAYAABHBIC
pasMepsL.

U HakoHet, He MoeT He xBatats B “Ivano Gardening”
IIOCACAHUX TCHACHLMI AcTa: oT Gapbekio Dolcevita u
Weber oo O.N.E, maspxHoro 30HTa B COPOKA L[BETOBBIX
OTTCHKAX, KOTOPBI MOXKHO YCTAHABAMBATh B HAKAOH-
HOE I10AOXKeHHE. KpoMe TOro, TOABKO 3A¢Ch IIPEACTaB-
Aenbl npectivkubie Mapku Dolfi n Vandom aast cos-
AAHHA KAACCHYECKOH M U3BICKAHHOH 0OCTaHOBKH, TIe-
PECMOTPECHHOM B COBPEMEHHOM KAIOYe MeOCAH, BbI-
IIOAHCHHOI U3 HEIIOAPAXAEMOTO OMPMAHCKOTO THKA
Heritage, npexpacHbIM AOOAHCHHEM K KOTOPOII I10-
CAY)KaT IIPEAAOKCHHS GAArOYXAIOLIMX TIPEAMETOB AU-
3aitHa Mapxu Dr. Vranjes.

Ivano Gardening, via Sarzanese nord 1946,
Piano del Quercione, Massarosa, +39 0584 93029,
+39 0584 93069, ivanogardening@gmail.com,

www.ivanogardening.com
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